
Broadcast email 
No easy days 



No magic involved 
You didn't have a project plan and it became a mess?   

 
 
 
 
 
 
 
 
 
 
 
 
 
 

                                          I'm shocked to hear it. 



Pick a date 
 



Speaking of the web 
Effective emails lead 
you to a web space. 



Engagement 
First click  
takes you 
to web home 



And the pitch 
Second link 
brings up 
pre-pop 
gift page 



Newsletter 
Sent to 80k+ 
lucky 
recipients 



Online content 
Any click 
takes you 
to web 



Render unto Outlook 
1. Keep it 
simple 

 
2. Width less 
than 650 px 

 
3. Inline CSS 
only 

 
4. "P" tags 
cheerfully 
ignored 

 
5. Background 
images also ignored, sometimes killing foreground images. 

 
6. Absolute links, absolutely. 



CAN-SPAM 
1. False or misleading header info 

 
2. Deceptive subject lines 

 
3. Identify the message 

 
4. Where you are located 

 
5. Include opt-out and/or unsub info 

 
6. Honor such requests promptly 

 
7. You are responsible for email content, even if someone else sends it. 



Now what? 
1. Run your report after a week. 

 
 Total sent 
 Sent OK 
 Open Count 
 Errors 
 Bounces 
 Unsubs 

 
2. Expect an open rate of around 15% for emails, 17-28% for newsletters, and 

around 25-30% for special interest items like newsletters. 
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