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For today

Analytics at The Graduate School and the Health
Sciences Library

What analytics can and can’t tell you
The basics
Advanced topics

Show of hands:
— Use Google Analytics?
— Novice? Intermediate? Expert?

Questions welcome



Analytics at The Graduate School

* Qursetup
— Using Google Analytics since 2007
— One user

— Biggest hurdle was linking multiple subdomains:
* (gradschool.unc,edu, handbook.unc.edu fountain.unc.edu)

— Various hurdles in achieving desired configuration

* Some uses:
— Tracking communications efforts
— Evaluating content placement
— Deciding which technology to support

| don’t have all the answers



Analytics at the Health Sciences Library

Our set up
— Using Google Analytics since 2007
— IT development group administers
— Any library staff can access data (15)
— Some big “oops” in configuration impacted data

— Privacy statement:
http://www.lib.unc.edu/aoffice/policies/privacy policy.html

Tool in “evidence-based librarianship” toolbox

Some uses:

— Analyzing trends

— Debate over whether data is reportable

— Making content/navigation/homepage decisions
| don’t have all the answers

webmasters is a great community of practice


http://www.lib.unc.edu/aoffice/policies/privacy_policy.html
http://www.lib.unc.edu/aoffice/policies/privacy_policy.html

Analytics can tell you

What is the top used content?

What content should have more prominence on
the site?

Which of two design alternatives has better
usage?

What is the best time of day for website outages?

Which browser/operating systems/mobile
devices should be supported?

Where are site visitors coming from?



Analytics can’t tell you

Are users getting the information they
need/want?

Is the site easy to use?
What should be on the home page?

(Well... analytics identifies usage, but sometimes business
needs trump usage data)

It can be one source of data, but other methods
may be more appropriate to directly answer
these guestions (user observations, usability testing,
surveys, etc).



The basics

Some definitions
What are patterns in usage (day, week, year)?

What operating systems, browsers and browser
versions are users using?

Which mobile devices do users use to access site?
What is the top accessed content?

Where in the world are users located (or at least their
ISP)?

What language?
What are users searching for to get to site?
Once users are on your site, what do they search for?




Definitions: visit, visitor,
pageview, unique pageview?

* Each Analytics tool does it differently

* Visits represent the number of individual sessions initiated by
all the visitors to your site
— First visit = additional visit AND additional visitor
— Subsequent visit = additional visit NOT an additional visitor
— Fine print:
* visits during the time range of the report
* |If user clears cookies, subsequent sessions = additional visit and additional visitor

* Pageview represents a view of a tracked page.

* Unique pageviews represents the # of sessions during
which that page was viewed (aggregate pageviews
generated by same user during same session)

— First view of a page = additional pageview
— Reload = additional page view.

http://www.google.com/support/analyticshelp/bin/answer.py?hl=en&answer=1257084&topic=1009691



http://www.google.com/support/analyticshelp/bin/answer.py?hl=en&answer=1257084&topic=1009691

What times are busiest?

* How many visitors view site at candidate
times?
 What’s the best time for system downtime?

* |n Google Analytics
— Visitors > Overview
— Change to Graph by Hour
— Set date range
— Save to dashboard



What times are busiest?

Visitors Overview
showing visitors (graphed by day) for November 2011

GOL)SIQ Ana|ytics Make old version default | Old version Settings | My Account | Sign Out

http:/wrvnw hslunc.edu - hitp:/funaw ...

www.hsl.unc.edu [DEFAULT] 7 Standard Reporting Custom Reporting

ADVANCED SEGMENTS = | EXPORT = | ADD TO DASHBOARD

Visitors Overview Nov 1, 2011 - Nov 30, 2011
& 100.00% oftotal visits
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3,000

Mobile L

3,000

Technology v | -_.--'-_-'\I / \.\.\ /- —
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What times are busiest?

Visitors Overview

Comparing visitors (graphed by hour) for 11/13 -11/19/11 to
11/20-11/26/11 (week of Thanksgiving)

Visitors Overview Nov 13, 2011 -Nov 18, 2011
e 100.00% of total visits
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it 2,14 Pages/Visit
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60.00% Bounce Rate
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What times are busiest?

Visitors Overview

showing visitors (graphed by hour) for November 2011,
hovering over graph

Visitors Overview Nov 13, 2011 -Nov 19, 2011
e 100.00% of total visits

600 600
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Can | give up on IE 6 yet?

 What operating systems, browsers and browser
versions are users using?

* |n Google Analytics

— (% of all IE visits)

* Visitors > Technology > Browser & OS
* Drill down into IE

— (% of all visits)

* Visitors > Technology > Browser & OS
* Secondary dimension browser version
* Filter for Browser = Internet Explorer



an | give up on |E6 yet?

Audience > Technology > Browser & OS

- AUDIENCE

Overview

Demographics

Behavior

Technalogy
Browser & 03
Metwork

Social

Mobile

Visitors Flow

+ ADVERTISING

+ TRAFFIC SOURCES
+ CONTENT

+ CONVERSIONS

Help

The Browser/OS Report

Using the Graph

Using the Table

Find Your Old Reports in the New
Interface

Help center

Search help center

ADVANCED SEGMENTS w | EXPORT = | ADD TO DASHBOARD
Browser & 0OS Nov 1, 2011 - Nov 30, 2011
e 100.00% of total visits
hd Site Usage Ecommerce
~
w | Visits Pages/visit Avg. Time on Site % New Visits Bounce Rate
® 120,840 2.08 00:03:56 35.76% 61.00%
* || % of Total: 100.00% (120,340) Site Avg: 2.08 (0.00%) Site Avg: 00:03:56 (0.00%) Site Avg: 35.76% (0.00%) Site Avg: 61.00% (0.00%)
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Y
Secondary dimension: | Select... ~ | SortType: | Default - Q, | advanced View: | @B v| 1-100f37 | < | >
Browser Visits - 4 Visits Contribution to total: Visits -
a8 1. M Internet Explorer 43,776 36.23%
2. W Firefox 34,095 28.21%
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4 Chrome 17,219 14.25%
5 W Android Browser 412 0.34%
8 IE with Chrome Frame 388 0.32%
7 Opera 271 0.22%
8 Mozilla Compatible Agent 230 0.19%
9 Opera Mini 184 0.15%
10 RockMelt 40 0.03%

Showrows: 10 = Goto: [1 | 1-100f37 | € [ >



Can | give up on |E6 yet?

Audience > Technology > Browser & OS
Drill down into IE

Browser & OS
ALL » BROWSER: Internet Explorer
& 36.23% oftotal visits

Nov 1, 2011 -Nov 30, 2011

Site Usage Ecommerce
~

Visits Pages/Visit Avg. Time on Site

% MNew Visits Bounce Rate
® 43,776 2.22 00:03:50 35.37% 57.05%
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Can | give up on |E6 yet?

Audience > Technology > Browser & OS

Secondary dimension: browser version, filter: Internet Explorer

Demographics

Behavior

Technology
Browser & 05
MNetwork

Social

Mobile

Visitors Flow

» ADVERTISING

» TRAFFIC SOURCES
» CONTENT

» CONVERSIONS

Help

The Browser/OS Report
Using the Graph

Using the Table

Find Your Old Reports in the New
Interface

Help center

Search help center
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Does anyone use a BlackBerry?

* Which mobile devices do users use to access site?

* |n Google Analytics

— Visitors > Mobile > Devices
* Longtime range
— Views
 Mobile Device Info
* Mobile Device Branding
* Mobile Input Selector
* Operating System
e Screen Resolution

— Map Overlay



Does anyone use a BlackBerry?

Visitors > Mobile > Devices
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Does anyone use a BlackBerry?

Visitors > Mobile > Devices
Drill down into Blackberry

Devices Nov 1, 2011 - Nov 30, 2011

ALL » DPERATING SYSTEM: BlackBerry
0.03% of total visits
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What is viewed?

 What is the top accessed content?

* |n Google Analytics
— Content > Overview

— Content > Site Content > Pages
* Page or Page Title
* For a specific page
— Navigation Summary
— Secondary dimensions (source, continent/country/region/city, browser)

* Filter simple or advanced (include/exclude, AND, regular
expressions, and other dimensions like pageviews)

* Export to CSV



What is viewed?

Content > Site Content > Pages
View Page (default) or Page Title

ADVANCED SEGMENTS » | EXPORT » | ADD TO DASHBOARD

Pages Nov 1, 2011 -Nov 30, 2011
€ 100.00% of total pageviews
» AUDIENCE
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Site Usage
%
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Show all pages
with “/ebm/”
in the URL

What is viewed?

Content > Site Content > Pages

Use search/filter for a group of pages

Oct 1, 2011 -Nov 30, 2011

Pages

& 100.00% of total pageviews

Navigation Summary

Site Usage
-~

Pageviews

Unigue Pageviews

Awg. Time on Page

L Ougr® .\./

Viewing: Page Pag
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43 (-58.33%)
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Secondary dimension: | Select... - | Sort Type:

Default ~
——

\

[ Advanced Filter ON

Include

and
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Page
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2. Isenicesfutorials/ebmiwelcome.htm
3. Iseniceshutorialsfebm/question.htm
4. Isenvicesfutorials/ebm/index.htm

5. Isenicesitutorialsiebmiliterat htm

6. Jsenicesfutorials/iebm/evidence htm
7. Isenicesiutorialsiebmiindex cfm

8. Jsenicesfutorialsiebm/studies2.htm

9. /senvicesfutorials/ebm/supplements
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Pageviews <l Unique Pageviews

12,560
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8,924
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5,126
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5,138
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3,996

3,532

Avg. Time on Page
00:02:19
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00:01:47
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00:00:19
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Bounce Rate
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0.23%
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61.38%
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% Exit
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11.47%
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International use? Need multilingual
support?

 Where in the world are users located (or at least their ISP)?
* What language?

* |n Google Analytics

— Visitors > Demographics > Location
* Drill down into smaller areas
* Secondary dimensions (Source, Keyword — exclude not set)
* Exclude US

— Content > Site Content > Pages (for a specific page with
secondary dimension of location)

— Visitors > Demographics > Language

— Content > Site Content > Pages (for a specific page with
secondary dimension of language)



~ AUDIENCE

Overview

Demographics
Location
Language
Custom Variables
User Defined

Behavior

Technology

Social

Mobile

Visitors Flow
» ADVERTISING
» TRAFFIC SOURCES
» CONTENT
» CONVERSIONS

Help

The Location Report

Viewing Metrics

Find Your Old Reports in the Mew

Interface

Help center
Search help center

International use?

Visitors > Demographics > Location

ADVANCED SEGMENTS v | EXPORT v | ADD TO DASHBOARD
Location Nov 1, 2011 -Nov 30, 2011
€ 100.00% of total visits
Explorer
~ Site Usage  Ecommerce
Visits Pages/isit Avg. Time on Site % New Visits Bounce Rate
® 120,840 2.08 00:03:56 35.76% 61.00%
v
v
v
v
Visits
ol [l 110235
Viewng: CountrylTerritory Ciy Conines en
Secondary dimension: | Select... Q| advanced View: | [ ~| 1-100f160 | € | >
Country/Territory Visits + Pages/isit Avg. Time on Site % New Visits Bounce Rate
1. United States 110,235 204 00:04:05 31.79% 60.66%
2 United Kingdom 1,832 315 00:03:51 76.97% 58.07%
3. Canada 1,066 228 00:02:03 69.04% 68.67%
4. India 558 239 00:02:17 86.20% 62.90%
5. Australia am 273 00:03:07 82.00% 61.68%
6. Philippines N 2m 00:01:34 83.69% 69.49%
7. Germany 322 1.86 00:01:05 82.92% 76.09%
8. SaudiArabia 240 281 00:03:08 T7.08% 52.50%
9. (notsef) 228 178 00:01:42 90.79% 67.11%
10.  Netherlands 224 247 00:01:41 89.73% 69.64%

10

~ Goto: |1 |[1-10of180 | € | >



Location
e 100.00% of total visits

ETOELEVEE  Explorer

Local use?

Visitors > Demographics > Location

View by City

Nov 1, 2011 -Nov 30, 2011

Site Usage  Ecommerce
Visits

© 120,840

Viewing: Country/Territory City Continent Sub Continent Region
-

Pages/Visit

2.08

Avg. Time on Site

00:03:56

% New Visits

35.76%

Boi
61

unce Rate

00%

Secondary dimension: | Select... »
City Visits + Pages/visit
Chapel Hill 58,952 180

Durham
Raleigh
Carrboro
Charlotte
Cary
Greensboro

Asheville

© wm N @ ;s W N =

Pittsboro

10. Elizabeth City

8,365
3,799
3,257
1,862
1,805
1,695
1,186
1,077

716

1.89

180

181

183

1.95

176

180

235

164

Q, advanced

Avg. Time on Site
00:04:08
00:03:37
00:05:38
00:04:05
00:04:22
00:05:45
00:03:10
00:02:48
00:02:08
00:04:04

Show rows: 10

View:

% Mew Visits

Goto:

B ~| 1-10of4412

1

2371%

22.16%

2714%

17.96%

30.93%

2150%

26.96%

2774%

22.47%

17.18%

1-100f 4412

< >

Bounce Rate

61.08%

62.64%

63.83%

65.15%

62.35%

59.83%

65.78%

40.92%

55.71%

57.96%

< >

Based off of IP )
address and a 3"

party tool per
Google Analytics

%
help )

Yes, Google Analytics collects IP

addresses.

“While visitor data in the Overview, Location, and Network
reports is derived from the IP address of visitors to your site,
Google Analytics does not disclose any IP adddresses in
order to protect users' privacy. Instead, Google Analytics
provides aggregated data to help you make informed
business decisions.”

See End-User Privacy with Google Analytics:
http://www.google.com/support/analyticshelp/bin/answer.

py?hl=en&answer=1008579&ctx=cb&src=cb&cbid=-

hjidcmderqgpj&cbrank=5



http://www.google.com/support/analyticshelp/bin/answer.py?hl=en&answer=1008579&ctx=cb&src=cb&cbid=-hjjdcmderqpj&cbrank=5
http://www.google.com/support/analyticshelp/bin/answer.py?hl=en&answer=1008579&ctx=cb&src=cb&cbid=-hjjdcmderqpj&cbrank=5
http://www.google.com/support/analyticshelp/bin/answer.py?hl=en&answer=1008579&ctx=cb&src=cb&cbid=-hjjdcmderqpj&cbrank=5
http://www.google.com/support/analyticshelp/bin/answer.py?hl=en&answer=1008579&ctx=cb&src=cb&cbid=-hjjdcmderqpj&cbrank=5

What are users searching for to get to
site?

 What query terms are getting to your site
using?

* |n Google Analytics

— Traffic Sources > Sources > Search > Organic



What are users searching for (to get to your site

Traffic Sources > Sources > Search > Organic
View Keyword (or Landing Page)

ADVANCED SEGMENTS » | EXPORT v | ADD TO DASHBOARD

Organic Search Traffic Nov 1, 2011 -Dec 1, 2011

% of total visits

-
» AUDIENCE

» ADVERTISING m

Site Usage  Ecommerce
~

REERAEDCEOURCES Visits PagesVisit Avg. Time on Site 9% New Visits Bounce Rate
Overview ®41,922 1.93 00:02:09 43.02% 68.94%

g: 2.07 (7.05%)

(45.20%) (20.47%) (12.85%)

Sources ~
All Traffic =
Direct 2,000 [ — s, o
., ~., ~,
om0, — / S, ..
Referals N ~ /"—" o \.\ o / .\' e
'S, L
Search ~ \-/' ./ ./
.=
Ovenview S
Organic
Paid
Viewing: Keyword S
Campaigns N
5 aiggnsion o Type: | Default ~ Q, | advanced View: | [ v| 1-10ofa2s8 | € | >
Search Engine Optimization v —
Keyword Visits € Pages/Visit Avg. Time on Site % New Visits Bounce Rate
» CONTENT E]  (notprovided) 6,515 201 00:01:57 47.63% 65.31%
1
Wa nt » CONVERSIONS
[ unchsl 4,281 165 00:02:31 10.91% 71.55%
Help = 2
h e I p ? The Organic Search Traffic Report [l unchealth sciences library 2,054 179 00:02:31 17.77% 64.80%
* Viewing Metrics 3
Find Your Old Reports in the New F  hstunc 1,842 152 00:02:14 151% 74.59%
Interface 4
Help center [l hsluncedu 1,657 154 00:02:47 1.71% 75.74%
Search help cente 5
] htphwwwhsLunc.edu/ 934 169 00:02:02 9.42% 71.73%
6
[ hsl 920 146 00:01:45 5.33% 79.02%
7
[ wwwhsluncedu 662 155 00:01:24 10.73% 72.66%
8
(=} evidence based practice 643 297 00:02:32 86.78% 61.74%
9
[[]  unchealth science library 570 164 00:01:41 12.81% 70.35%
10
Plat Rows 10 ~ Gote: |1 < >




Once users are on your site, what do
they search for?

 What should (perhaps) have more prominence on
your site?

* [fyou have established your own Google Custom
Search and connected it to Google Analytics

* In Google Analytics
— Content > Site Search > Search Terms



Take-aways

e Lessons:

— Be careful not to remove GA code. Especially off
the homepage. Seriously. (pon'task me how | know.)

— Plan configuration ahead of time.
e Capitalization, URL changes, redirects (not counted)

— If changing configuration/code, annotate

— Set up an admin account that isn’t tied to a single
user.



Data Driven Design Decisions

Advanced Topics



CAMPAIGNS



Campaigns

Are your communications efforts effective?
* Marketing

* Communications
* Publicity
* Fund-raising initiatives



Campaigns

Google Analytics URL Tagging

Create a URL with special tags for tracking
purposes:

— Campaign Source*®
— Campaign Medium*
— Campaign Term (for AdWords)
— Campaign Content
— Campaign Name*
* required



Campaigns: URLs

http://gradschool.unc.edu/page?
utm_source=alumni&
utm_medium=email&
utm_campaignh=news_fallll

http://gradschool.unc.edu/page?
utm_source=schoolupdate&
utm_medium=twitter&
utm_campaigh=socialmedia



Campaigns: URL Builder

Tool: URL Builder

Google Analytics URL Builder

Use this tool to create URLs for your custom campaigns. Fill in the form information and click the
Generate URL button below.

Step 1: Enter the URL of your website.

Website URL: * http://gradschool.unc.edu/

(e.g. http://vww.urchin.com/download.html)

Step 2: Fill in the fields below. Campaign Source. Campaign Medium and Campaign Name should
always be used

Campaign Source: * alumni (referrer: google, citysearch. newsletterd)
Campaign Medium: * email (marketing medium: cpc. banner, email)
Campaign Term: (identify the paid keywords)

Campaign Content: (use to differentiate ads)

Campaign Name™ news_fall11 (product, promo code, or slogan)

Step 3

| Generate URL || Clear |

http://gradschool.unc.edu/?utm_source=alumni&utm_medium=email&utm_¢




Campaigns URLs

http://gradschool.unc.edu/page?utm_source=al
umni&utm_medium=email&utm_campaign=ne

ws_fallll

http://go.unc.edu/Ps79N



EVENT TRACKING



Event Tracking

Are users using the primary navigation bar,
“quicklinks” menu or links in footer?

Are users downloading our pdf annual report
or viewing the html version?

Are t
“read

ney clicking on the artic

Are t

more...” link at the end-

ney following links to re

e header or the
p

ated content?



Event Tracking

Can manually add code or use automatic tool
(jguery, mootools, custom js, etc.)

Track:
* downloads or outbound links
* interaction with dynamic or AJAX sites

* interaction with Adobe Flash objects,
embedded videos, and other media

* how long a video was watched on your site



Event Tracking

onClick="_gaq.push(['_trackEvent', 'category’, 'action’, ‘opt_label']);"

This is how | track events on The Graduate School site:

onClick="_gaq.push(['_trackEvent', 'outbound’, 'Link Title', 'Link URL']);"

onClick="_gaq.push(['_trackEvent', 'download’, 'Link Title', 'Link URL']); "



Event Tracking

Event Category="“download”

Event Action=link title

/

/

Viewing: Event Action Jvent Label Event Category
N

/

Secondarydmens% Event Action ~ @ Sort Type: | Default « J ’

Event Category
1. download
2. download
3. download
4. download
5. download
6. download
7. download
8. download
9. download
10. download

Q, advanced

Event Action

2010 Admission Statistics

Financial Certificate

General Admission and Enrollment Data
Applications Received to Date (10
Applications Received to Date (11
Pre-selection application form
Certificate Programs

2009 Admission Statistics

Dolores Zohrab Liebmann Fellowship
Conditions for 2012-2013

UNC-CH Employee Application Fee Waiver

View: | B »

Total Events 4 Unique Events

780

677

199

143

88

64

61

55

48

45

Show rows: | 10 |ﬂ Goto: |1

744

603

192

141

84

53

56

47

45

39

1-10 0f 92

Event Value

1-100f92

Ava.
Value

0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00

0.00

0.00




Event Tracking

onClick="_gaq.push(['_trackEvent', 'category', 'action', 'opt_label']);"

onClick="_gaq.push(['_trackEvent', 'video', 'play’, 'faculty profile']); "

onClick="_gaq.push(
onClick="_gaq.push(
onClick="_gaq.push(

'_trackEvent', 'footer’, 'internal link', 'about us']); "
'_trackEvent', 'nav-menu’, 'internal link’, 'about us']);"

'_trackEvent', 'quicklinks’, 'internal link', 'about us']);"



GOALS



Goals

“Defining your website goals is probably the
single most important step of your configuration
process, as it enables you to define success”

-Brian Clifton, author of
Advanced Web Metrics with Google Analytics



Goals

Goals can be events, actions, time on site,
page/visit or url destinations.



Goals

Do you want your users to......
— Read an article
— Leave a comment
— Submit a form
— Successful site search
— Register for workshop
— Play a video
— Follow external link



Goals Flow Report




Goals Flow Report

£
unc.edu Funnel exits
103K (exit) 495K 24 5%
fprograms o
/findex html 39.9K 19.8%
google fadmissions o
47.6K findex_html 215K 10.7%
. mstnuctions b 163K 8.09% -
(direct) Giving Levels Giving Summer
221K /programs 61 -
/degreeprograms 12.4K 6.12%
findex. html
search
3.11K /programs
= /masters 11.6K 5.76%
bing findex html
241K Other 505K 25.0%
Total: 202K 100%
23.3K
Visits by Source Step1 Step 2 Step 3
Home Page Giving Levels Giving Summer
unc.edu (103K, 100%) 103K (100.0%) 0 (0.0%) 10 (0.0%)
google (47.6K, 100%) 47.6K (100.0%) 5 (0.0%) 15 (0.0%)
(direct) (22.1K, 100%) 22.1K (100.0%) 10 (0.0%) 5 (0.0%)
search (3.11K, 100%) 3.11K (100.0%) 0 (0.0%) 5 (0.2%)
bing (241K, 100%) 24K (99.8%) 0 (0.0%) 5 (0.2%)
(23.3K, 100%) 23.3K (99.8%) 41 (0.2%) 0 (0.0%)




Goals Funnel Report

Giving Summer

10 visitors finished | 0.02% funnel conversion rate

53,639
(entrance) 50,299
/admissions/instructions.html 505
/programs/degreeprograms.... 375
/student/guide.html 280
/programs/mastersfindex.html 182
15
(entrance) 13
/about/geab.html 1
ffall_02Naladez html 1
(entrance) 6
/about/2010summerresearch.html 2 |
funding/summerresearch.html 1

Home Page
53,639

9 (0.02%)

proceeded to Giving Levels

Giving Levels
24

2 (8.33%)

proceeded to Giving Summer

Giving Summer
10

0.02% funnel conversion rate

P 53,630
/programs/index.html
(exit)

Jadmissionsf/index.html

Iprograms/degreeprograms. ...

/programs/masters/index.html

> 22
(exit)
/about/staff.html
findex.html
/ahout/geab.html
/about/giving.html

12,262
9,455
5,393
4,696
4170

- =l NN -




AUDIENCE SEGMENTS



Audience segments

Repeat visitors vs. first-timers
Mobile vs. Desktop vs. Laptop
Locations

Technologies

Visits from specific campaigns
— Email vs. printed postcard



Audience segments

10.

11.

12.

13.

14,

16.

Windows XP

Webapps Visits

Visits from US

Visits from outside US§

Social Media Referrersl

Postcard-Spr09

On Campus Traffic

Off Campus Traffic

Newsletter Fall 2011

Medium=Email

IE6

Handbook Only

Funding Pages

Fountain-Spring10

Fountain-Spri9

Fountain Only

Operating System Version matches exactly XP
Hostname matches exactly webapps.grad.unc.edu
Country/Territory matches exactly United States

Exclude: Country/Territory matches exactly United States
Source containing twitter ...

Campaign matches exactly postcard_spr08

Service Provider matches exactly university of north carolina at
chapel hill

Exclude: Service Provider matches exactly university of north
carolina at chapel hill

Campaign matches exactly news_fall11
Medium matches exactly email

Browser matches exactly Internet Explerer ...
Hostname matches exactly handbeok.unc.edu
Page starts with gradschool.unc.edu/funding
Campaign matches exactly fountspri10
Campaign matches exactly fountspr0S

Hostname matches exactly fountain.unc.edu




ANNOTATIONS



Annotations

A Home Standard Reporting Custom Reporting o

‘ ADVANCED SEGMENTS v | EXPORT ‘ ADD TO DASHBOARD l

Visitors Overview Aug 21, 2011 -Sep 30, 2011 ~
e 100.00% of total visits ?

[ ]
Overview

5,000 5,000

ng \'\. ,o/ \.,o/ .\o’. .\.\/. \.\o/. =

Aug 21 Aug 28 Sep 11 Sep 18 Sep 25

eS| o =




Annotations

Standard Reporting

Custom Reporting

i ADVANCED SEGMENTS +

[ |
EXPORT = \ ADD TO DASHBOARD

Overview

Visitors Overview
e 100.00% of total visits

Nov 1, 2009 -Nov 1, 2010 ~

6,000

w

Nov 1

Show: All | Starred

Jan 1 %@@ b.‘-a-,‘@

6,000

3,000

Sep 1

+ Create new annotation




Annotations

Changes to analytics code

Campaign events

External events

Changes to technology (search provider, cms)



Annotations

A Home Standard Reporting Custom Reporting o

‘ ADVANCED SEGMENTS v | EXPORT ‘ ADD TO DASHBOARD l

Visitors Overview Aug 21, 2011 -Sep 30, 2011 ~
e 100.00% of total visits ?

[ ]
Overview

5,000 5,000

ng \'\. ,o/ \.,o/ .\o’. .\.\/. \.\o/. =

Aug 21 Aug 28 Sep 11 Sep 18 Sep 25

eS| o =




Annotations

Standard Reporting

Custom Reporting

ADVANCED SEGMENTS + ‘ EXPORT v | ADD TO DASHBOARD |
Visitors Overview Aug 21, 2011 - Sep 30, 2011 ~
€ 100.00% oftotal visits
5,000 Thursday, September 8, 2011 5.000

Visits: 4,483
L Create new annotation... J \
@
2-5’( e, / .\ e, o .\./‘ 2%
« N —* .,o N
Aug 21 Aug 28 =58 Sep 4 = Sep 11 Sep 18 Sep 25
Show: All | Starred + Create new annotation
Aug 31, 2011 | New Google Custom Search (retired GSA) edit = uncgradweb@gmail.com
Sep 1, 2011 New Degree-Programs page launched edit = uncgradweb@gmail.com
Sep 8,2011 | Sent out GradSchool Newsletter #1 edit | uncgradweb@gmail.com
_~




Annotations

Standard Reporting Custom Reporting

| | | |
‘ ADVANCED SEGMENTS v | EXPORT = \ ADD TO DASHBOARD

Visitors Overview Nov 1, 2009 -Nov 1, 2010 ~

€ 100.00% oftotal visits

Overview

6,000

6,000

w

3,000

Nov 1 Jan 1 Mar 1 A e '.‘.ayé_;' | Sep 1
Show: All | Starred . / + Create new annotation

Apr7,2010 Installed new asynch code edit | uncgradweb@gmail.com

Apr 13,2010  Update to GSA with new keymtaches edit uncgradweb@gmail.com

Apr 15, 2010 | Added analytics to Weiss- Interesting place pages edit | uncgradweb@gmail.com

May 14, 2010 | Added GA code to more pages and removed old code edit | uncgradweb@gmail.com




Tracking 404 Errors

(404 = page not found)

* Add report widget to dashboard
* Can also add automatic email alert



Tracking Sources of 404 Errors

Pages Sep 1, 2011 -Nov 30,
ALL » PAGE TILE: 404 Error - Page Not Found - The Graduate School at UNC-Chapel Hill » PAGE: /deadlines_html
0.00% of total pageviews
Navigation Summary
Site l._!sage
Pageviews Unigue Pageviews Avg. Time on Page Bounce Rate % Exit
®16 15 00:02:37 42.86% 25.00%
% of Total: 0.00% .'3{"?.8?7! % of Total: 0.00% (669,321) Site Ava: 00:01:44 (50.73%) Site Avag: 38.05% (12.63%) Site Avg: 32.89% (-23.99%)
Viewing: Page Other
y .
Secondary dimension: | Source v | Sort Type: | Default Q | advanced View: | HH ~ 1-40f4
2 Unique Avg. Time on Bounce
Page Source / Pageviews Pagevisivs Page Rate
1. /deadlines.html @ amath.unc.edu 8 7 00:04:58 50.00%
2. /deadlines.html @ uncedu A/ 5 5 00:01:20 0.00%
3. Ideadlines.html @ (direct) 2 2 00:00:20 0.00%
4. Ideadlines.html @ math.unc.edu / 1 1 00:00:49 0.00%




404 Dashboard Widget

Widget Settings

2.1 ¢ N

METRIC TIMELINE

Display the following columns:

Show a table with | 10 rows |+

Filter this data:

Only show | Exactly matching |404 Error - Page Not Fourl

Add a filter

Widget title:
[ 404 Pages

Link to Report or URL: [7]
I Content/ Site Content/Pages

Save Cancel Delete widget




My Dashboard Display

Search Term & Total Visitors £ Visits
. Total Unique Results Page Unique Visitors 130,818
el Ay Searches Pageviews/Search % of Total: 100.00% (130,818) L
Iprograms/degreeprogramsfindex.htmi & 38,967
tuition 118 278 ’
findex.html & 31,582 Goal Completions
g 79 228 o~ : @
livability : fadmissionsfinstructions.html 27,849 ;
physical % 55 Iprograms/index.html e 12,254
harapy fadmissionsfindex.html & 11,672
peydolon = o /admissions/deadlines.html L] 8,631
accounting 7 231 fundinafindexhtml @ 5,344
mba b 248 Iprograms/masters/index.html (] 5211
chemisty a2 =83 Istudentipostertips. htm @ 4,493
R 54 20 Jadmissions/averagescores.html L] 4,030
audiology 24 221 Timeline
statistics 23 270 404 Pages EHIE -
: Unique
Event Label o Page Pageviews Pagesiews
: Unique /documents @ 4470
Event Action Total Events Eoonis 12009-10FinancialCertificate- 15 12
20091022.pdf
Psychology 3,687 3,026 = 3
Iprograms/blankframe.html L 15 10 Oct 30 Nov 6 Nov 13 Nov 20
Biclogical & L @
Biomedical 2,761 2,220 ladmissions
Sciences finstructions.html360seURL 12 10
/Shell/Open/Command
Business ,
Ak inistsion 2,259 1822 Ipdfisuppform.pdf it 11 7
Speech & Hearing /deadlines.html & 9 8
Sciences hotd 1204 : 7
/documents/elecguide_001.pdf & 7 6
Chemistry 1,706 1,354 ffunding @
y 5] 5
Computer Science 1,496 1,211 ftransportationgrant html
History 1418 1172 Ipdffiwdcomm20100503.pdf- @ 6 3
Health Behavior & fcrossdomain.xml (e 5 2




A/B Testing

Can automate testing/comparing two
alternate page designs

A Primer on A/B Testing

[ ] www.alistapart.com/articles/a-primer-on-a-b-testing/
Google Website Optimizer

*[] accounts.google.com/ServicelLogin?service=websiteoptimizer



Resources

Trending Upward: Web analytics for higher education.

. http://www.trendingupward.net/

Higher Ed Analytics

. http://higheredanalytics.com/analytics/index.php/resources/
Occam’s Razor by Google's Avinash Kaushik

. http://www.kaushik.net/avinash/

Analytics Talk

. http://cutroni.com/blog/

Google Analytics URL Builder

. http://www.google.com/support/analyticshelp/bin/answer.py?answer=1033867

Diving deep into user behavior with Google Analytics, Event Tracking, and jQuery

. http://briancray.com/2009/12/29/understanding-user-behavior-google-analytics-event-tracking-jquery/
Fixing your 404 Errors with Google Analytics - The complete Guide

. http://blog.vkistudios.com/index.cfm/2011/1/12/Fixing-your-404-Errors-with-Google-Analytics--The-complete-
Guide

A Primer on A/B Testing

. http://www.alistapart.com/articles/a-primer-on-a-b-testing/
gaAddons

. http://gaaddons.com/





